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Abstract: The aim of this paper is to analyze the relatigms between brand strategies and
Corporate Social Responsibility policies implementsy multinational companies. The growing

corporations needs to differentiate themselves fcompetitors and to consolidate their reputation
and customer loyalty, combined with changes inadamd technological environment, imply deep
changes in brand strategies. The decision to beuatable in relation to their CSR activities also
involves branding’s choices and it is among the trnelevant problems of business strategies. In
this regard, the article discusses some optiondade for multinational companies branding

strategies especially in relation to the issue windn Rights.
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